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OVERVIEW

X A Snapshot of Nonprofits in Alberta
X The Drivers of Change In the Sector

X A Few Possible Scenarios of the Future
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THE GREAT DIVIDE

A Large organizations i the minority of the sector i account for
most of the revenues, paid staff, and volunteers

A Small organizations i the majority of the sector i tend to
have few employees and rely on volunteers to deliver
services

A 58% of all organizations have no paid staff
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ALBERTA AGE PROFILE
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SENIORS POPULATION PROJECTION
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VOLUNTEERISM

Alncreased emphasis on short-term, discrete
volunteerism

AVolunteerism concentrating in fewer groups

AQualified, committed board members are becoming
difficult to attract

AExpectations of Board members i leadership,
fundraising, relationship building
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NONPROFIT SECTOR LABOUR PROFILE

A 42% of organizations have a paid workforce

A 78% of paid staff are employed by organizations with
annual revenues greater than $1,000,000.00

A 52% of the total FTE labour is carried out by paid staff,
48% by volunteers

Statistics Canada, 2003
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NONPROFIT WORKFORCE DRIVERS

Alberta labour force conditions
Wage and benefits differentials

Increasing professionalization of the sector
Changing government role / orientation
Aging population and shifts in immigration patterns

Management and leaderships competency
Transitions of existing leaders
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SOURCES OF REVENURLBERTA
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CHARITY REVENUES OVERALL
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CHARITY REVENUES DONATIONS
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CHARITY REVENUES GOVERNMENT

$170,000
$160,497 $160,980

$160,000
$150,000 $145,255 $145,255
$140,000
$130,000
$120,000
$110,000
$100,000

m2010m2011 =m2012m2013

Millions $ Blumberg, 2015



TRUST IN CHARITIES
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TRUST IN LEADERS
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OIL PRICES (WCS)
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